[Your name]
[Role] — [specialism] · [city] · [email] · [phone] · [linkedin] · [portfolio]
Guidance: Single column, plain text, no tables or text boxes in the experience section — applicant tracking systems read two-column layouts out of order. Replace every bracket and delete every guidance line.

Summary
Guidance: Three lines: what you do, who you do it for, the outcome you are known for. No adjectives.
Example wording  (replace with your own)
Digital marketing manager specialising in SaaS search acquisition. I work with 10–60 person software companies on SEO and paid search, and I am usually brought in to fix attribution before scaling spend.
[ Write this section here ]
Experience
Guidance: Reverse chronological. One line of context per role, then two to four achievement bullets. Use the formula below — action, what changed, measured result, and the constraint you worked within.
The bullet formula
Action + what you changed + the measured result + the constraint you worked within

Weak:  Responsible for managing the company’s SEO and content strategy.
Strong: Rebuilt six service pages around bottom-of-funnel terms, lifting non-paid enquiries from 8 to 21 a month over two quarters with no increase in budget.
[Job title] — [Company]    [Month Year] – [Month Year]
[One line of context: company size, market, what you owned.]
•  [Achievement bullet]
•  [Achievement bullet]
•  [Achievement bullet]
[Job title] — [Company]    [Month Year] – [Month Year]
[One line of context: company size, market, what you owned.]
•  [Achievement bullet]
•  [Achievement bullet]

[Job title] — [Company]    [Month Year] – [Month Year]
[One line of context: company size, market, what you owned.]
•  [Achievement bullet]
•  [Achievement bullet]


Skills and tools
Guidance: Grouped by discipline, honest about level. Not every tool you have opened.
	Discipline
	What to show

	SEO
	Which pages you changed, the visibility or enquiry movement, and over what period.

	Paid search
	Account restructure, CPA movement, and what you stopped spending on.

	Paid social
	The winning creative angle and how you found it.

	Email
	Segmentation or automation you built, and the change in revenue per send.

	Analytics
	What you fixed or built, and the decision it made possible.

	Management
	Team size, what you changed about how work happened, and the throughput result.


[ Write this section here ]
Education and certifications
Guidance: Certifications carry real weight in this field. Name the issuer, not just the course.
[ Write this section here ]
Getting through an applicant tracking system
Guidance: This page is for you. Delete it before sending.
1. Use a single-column layout. Two columns are read out of order by many parsers.
1. Put job titles and dates in plain text, not inside a table, header or text box.
1. Save as PDF unless the posting explicitly asks for .docx.
1. Use the job title the posting uses, if it is honestly your role. "Digital Marketing Manager" and "Growth Marketing Manager" are not interchangeable to a keyword filter.
1. Skip the photo, the skills bar charts and the logos. None of them survive parsing and none of them are read.
Common mistakes
1. A duty list instead of achievements. Anybody in the role had those duties.
1. Percentages with no starting number. "Grew traffic 300%" from what?
1. Every tool you have ever opened, which dilutes the ones you are genuinely strong in.
1. A two-page résumé where page two is a skills word cloud.
1. One résumé sent to every posting, so it matches none of them well.
1. No portfolio or published work linked, in a field where the work is public by nature.
Template from digitalmarketingmind.com/examples/digital-marketing-resume/  ·  Created by Alston Antony  ·  Free to use in your own client work.
